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Internal tool created for Morses Club, with intent to replace external tools for additional
customer application checks. Its implementation resulted in a 75% increase in acquisition
journey leads while reducing dependency on third-party tools, leading to cost savings for
the business.

View Full Prototype →

Details
Scope Full-time work, creation of new internal tool

Role Concept, research, UX & UI design

Tools Figma, Figjam, user feedback

Problem

Previously, the customer application-checking process was fragmented, time-consuming
and limited to specific managerial levels. This resulted in an unnecessarily prolonged and
inconvenient journey for the customer.

Key Question

How can we reduce form-fatigue while still essentially keeping the same number of
questions that we had before?

https://www.figma.com/proto/lkFi4IzOTT4JCdLZPHmFfz/?scaling=scale-down&show-proto-sidebar=1


Proposed Solution

We proposed to create a unified process, enabling all necessary internal staff to conduct
customer check-ins through streamlined question-and-answer forms. The aim was to
simplify the process for increased accessibility and efficiency.

Research

Investigated the original MAP solution architecture to determine what features could be
kept as is and what could be improved, cut or conglomerated.

Conducted Figjam-based Q&A sessions with Morses employees to prioritise essential
customer information and features. This collaborative approach ensured alignment with
user needs, enhancing the efficiency of feature prioritisation and ensuring a user-centric
design focus.



View full board →

Ideation

Developed two initial web-tool designs – a single-page solution and a multi-page solution.
The single-page solution was determined to be too overwhelming, so we opted for
navigation between multiple pages to answer the necessary forms.

Implemented iterative enhancements until all necessary features were incorporated. This
iterative process allowed for continuous improvement, ensuring the final design included
all essential features while refining usability and functionality based on users’ feedback
and their evolving needs.

https://drive.google.com/file/d/11HI8dvwmusc43lFd3lcat1b8zaybblBL/view?usp=sharing


Visual Development

As an internal tool, the design did not require the same “flash” as that of the website.
Simplicity was the aim from the start. The reduced need for strong branding was
acknowledged, but there was still a desire to align with Morses’ colours.

Orange took on a primary role here, rather than its usual use as a secondary colour. This
helped to maintain alignment with the brand, whilst differentiating it from what we would
present to customers.

Consulting with employees throughout ensured strict prioritisation of necessary
information and actions, enhancing clarity and usability within the interface.



Component Library

Established a Figma Component Library post-wireframe development, housing reusable
elements for consistency and scalability across current and future designs.

This approach streamlined implementation for programmers and QA testers by ensuring
cohesion across current and future designs. The library’s creation promoted design
consistency, easting implementation and facilitating efficient testing and development
without extensive oversight.

Please Note: This is condensed. This does not cover the full extent of the library.



Conclusions

PAM empowered MCL employees to aid customers with applications and bolstered risk
investigation, ensuring alignment with Consumer Duty and FCA guidelines. Its
implementation resulted in a 75% increase in acquisition journey leads while reducing
dependency on third-party tools, leading to cost savings for the business.

View Full Prototype →

Screens

https://www.figma.com/proto/lkFi4IzOTT4JCdLZPHmFfz/?scaling=scale-down&show-proto-sidebar=1




Homepage - Mobile and Desktop

Vulnerable Customer Toast



Cancel Application



Decline Application





CRA Review - Example with Errors





Responsible Lending





Underwriting CRA Review



Underwriting Income and Expenditure Review



Income Validation



Housing Benefit and Council Tax Proof



Vulnerable Customer Review



CIFAS Review



Fraud Review

Testimonials

Dorian has a remarkable ability to capture not only what you want but what you need
through design. ... They can consistently back every design with customer data,
competitor analysis or best practice so you know that every detail has been thoughtfully
created in a way that keeps user experience at its heart.

- Sidonie Lawrie, Head of Product at Nurtur.Tech, Former Digital CX Product Lead
at Morses Club



During our time together at Morses Club, Dorian consistently demonstrated a deep
understanding of industry standards and trends in UI/UX design space. ... Dorian's talent,
professionalism, and commitment to delivering top-notch work make them a valuable
asset to any team.

- Troy M, Business Analyst at CMAC Group, Former Business Analyst at Morses
Club

Morses Club Finance Portal: Enhanced
Design forManaging Data, Payments,

and Loans

Account dashboard for finance applications, payments, loan details and personal data
management. Created for Morses Club - a loan company that provided non-standard
credit options.

View Full Prototype → ViewAll Screens →

https://www.figma.com/proto/ku68ieieftwuZeq9jzPztV/?scaling=scale-down&show-proto-sidebar=1
https://www.figma.com/design/ku68ieieftwuZeq9jzPztV/Demos---MCL-Customer-Portal?node-id=0-1&t=RkVKrt1e9pGrfWna-1


Context

Morses Club PLC was a UK consumer finance company that offered a variety of loan
products including home collected credit and online lending. The company entered
administration on November 17, 2023, and is no longer offering new loans.

At the time of this project, Morses were making a push to move the majority of their
services to digital and improve the usability of their existing digital lending services.

Details
Scope Full-time work, improvement on existing product

Role Concept, research, UX & UI design

Tools Figma, Figjam, Hotjar

Problem

The customer portal served as a vital hub for users to manage personal data, apply for
finance, make payments, and access loan information. However, the platform design was
outdated, and modifying it previously depended heavily on third party development.

The portal suffered from an outdated design that underutilised available screen space;
lacking modern features and clear functionality. It also lacked crucial visual cues such as
icons, badges and distinct button shapes, compromising its usability and clarity of
purpose for users.



Old Portal Design

Key Question

How do we make the shift towards a more function-focussed portal without stripping it of
the brand's personality?

Proposed Solution

Removing the non-functional “hero” banner and reducing the bright colours to declutter
the visual layout while assigning meaning and recognition to the retained colours.

On-screen actions would be re-ordered based on user and business priorities. Icons and
badges would be introduced with the aim of guiding customers towards frequently used
and essential features.

The layout would also be newly optimised for mobile.

Research



Upon comparison with our direct and indirect competitors, it became apparent that our
portal fell short of customer expectations.

While our portal had an inefficient “Hello” banner, competitors utilised their headers to
deliver relevant product news and display customer balances, providing more valuable
information.



Coloured buttons, while aligning with the brand, lacked clarity due to the absence of
icons, vague action titles, and shared colours across unrelated features. This would pose
challenges for users with impaired colour vision and situations requiring black-and-white
displays, impeding action identification and page distinction.

Ideation

Lo-fi wireframes of proposed page layouts

After creating the initial Figma design sketches, I collaborated with the Portal team,
leveraging their experience with direct customer interaction. This collaboration spanned
several weeks and involved multiple feedback sessions. Valuable insights emerged from
this iterative process, indicating that customers would benefit from condensed
announcements in a smaller header.



Minimum viable changes - what could be done immediately

Additionally, it was identified that prominently displaying customer number, balance, and
customer service agent contact details on the initial home screen would provide easy
access to vital information typically required when reaching out to us for assistance.



Final Variants

Visual Development

Third-party icons were utilised to expedite the process, and where required, custom
vector icons were created for specific user needs, enhancing user comprehension and
navigation through visual cues.

These icons, integrated into coloured spheres following the logo design, reinstated brand
identity without compromising clarity.

Vital details such as announcements and customer information were deliberately
presented in black-and-white high-contrast, ensuring enhanced readability and ease of
location for users.

Component Library

Established a Figma Component Library post-wireframe development, housing reusable
elements for consistency and scalability across current and future designs.

This approach streamlined implementation for programmers and QA testers by ensuring
cohesion across current and future designs. The creation of this library promoted design
consistency, easing implementation and facilitating efficient testing and development
without extensive oversight.



Please Note: This is condensed. This does not cover the full extent of the library.

Conclusions

Streamlining the portal design gave the site better clarity of purpose and Morses
experienced a drop in calls and complaints about the customer portal.

Account Summary & Customer Details kept separate from other slides on desktop to
make better use of screen space



View Full Prototype →

https://www.figma.com/proto/ku68ieieftwuZeq9jzPztV/?scaling=scale-down&show-proto-sidebar=1


Screens





ViewAll Screens →

Testimonials

Dorian has a remarkable ability to capture not only what you want but what you need
through design. ... They can consistently back every design with customer data,
competitor analysis or best practice so you know that every detail has been thoughtfully
created in a way that keeps user experience at its heart.

- Sidonie Lawrie, Head of Product at Nurtur.Tech, Former Digital CX Product Lead
at Morses Club

During our time together at Morses Club, Dorian consistently demonstrated a deep
understanding of industry standards and trends in UI/UX design space. ... Dorian's talent,
professionalism, and commitment to delivering top-notch work make them a valuable
asset to any team.

- Troy M, Business Analyst at CMAC Group, Former Business Analyst at Morses
Club

Creating aMore Flexible Customer
Loan Application Journey forMorses

Club

https://www.figma.com/design/ku68ieieftwuZeq9jzPztV/Demos---MCL-Customer-Portal?node-id=0-1&t=RkVKrt1e9pGrfWna-1


An online customer loan application journey, created to give customers a more convenient
way of determining their lending eligibility. Created for Morses Club - a loan company that
provided non-standard credit options.

View Full Prototype →

Context

Morses Club PLC was a UK consumer finance company that offered a variety of loan
products including home collected credit and online lending. The company entered
administration on November 17, 2023, and is no longer offering new loans.

At the time of this project, Morses were making a push to move the majority of their
services to digital and improve the usability of their existing digital lending services.

Details

Scope Full-time work, creation of a new product from scratch

Role Concept, Research, UX & UI design

Tools Figma, Hotjar

Problem

https://www.figma.com/proto/TdyfdxWYSgDW2f4m0fyFxI/?scaling=scale-down&show-proto-sidebar=1


Originally, the MCL loan sale journey was built to serve customers in the home only. Due
to operational challenges like the Covid-19 pandemic, the journey needed to be changed
to meet the resulting shift in customer behaviour towards remote & digital services.

The journey could be lengthy, with customers becoming fatigued with repeating their info
between the broker and their customer service agent.

The technology being used at the time also created a dependency on various third
parties, which came at a high cost.

Key Question

How can we make the application process more convenient for existing and repeat
customers?

Proposed Solution



The new journey needed to be adaptable based on how the customer was applying,
whether that be via a broker, through us directly as a new customer, or returning from our
customer portal.

This new journey would be designed and developed in-house reducing dependency on
third parties.

Research

In the absence of concrete customer data, relying on established UX best practices was
the most pragmatic approach for our research. Leveraging tried-and-tested
methodologies enabled us to guarantee a strong foundation for our design decisions.

Ideation

Initial wireframes were shaped by research into best practices. Wireframes were then
shown to product employees across the business to help flesh out the questions we
would need to ask customers.



After first release, the journey was expanded on using customer feedback and HotJar
recording sessions to identify and improve on problem areas.

Visual Development

Morses Club as it was when this project began, made use of 4 bright colours throughout
it’s branding: blue, orange, pink and green. While this was effective in creating a
stand-out website, carrying all of them over into this long form risked visually overloading
the customer.

In the past, Morses heavily utilised the orange and blue colours in their branding (green
and pink coming in more recently). Combined with them being complementary to one
another, it felt most appropriate to use these on the form.

Component Library

Established a Figma Component Library post-wireframe development, housing reusable
elements for consistency and scalability across current and future designs.

This approach streamlined implementation for programmers and QA testers by ensuring
cohesion across current and future designs. The library’s creation promoted design
consistency, easting implementation and facilitating efficient testing and development
without extensive oversight.



Please Note: This is condensed. This does not cover the full extent of the library.

Conclusions

The move to this digital journey enabled our customers to determine their loan eligibility
without having to rely on our opening hours, or a customer service agent being available.

Moving to an internally managed design allowed us to reduce our dependence on third
party suppliers, making it faster and more cost effective to change based on customer
feedback.

Internally managing the journey’s design also meant that it would be easier to capture
user behaviour data and use that to drive future changes, such as the Income and
Expenditure Changes.



Screens - Returning Customer Journey

















Screens condensed.

View Full Prototype →

Testimonials

Dorian has a remarkable ability to capture not only what you want but what you need
through design. ... They can consistently back every design with customer data,
competitor analysis or best practice so you know that every detail has been thoughtfully
created in a way that keeps user experience at its heart.

- Sidonie Lawrie, Head of Product at Nurtur.Tech, Former Digital CX Product Lead
at Morses Club

During our time together at Morses Club, Dorian consistently demonstrated a deep
understanding of industry standards and trends in UI/UX design space. ... Dorian's talent,
professionalism, and commitment to delivering top-notch work make them a valuable
asset to any team.

- Troy M, Business Analyst at CMAC Group, Former Business Analyst at Morses
Club

Reducing Form-Fatiguewith Strategic
Income &Outgoings Page

Enhancements

https://www.figma.com/proto/TdyfdxWYSgDW2f4m0fyFxI/?scaling=scale-down&show-proto-sidebar=1


Tackling pain points within the “Income and Outgoings” portion of the digital customer
journey. Created for Morses Club - a loan company that provided non-standard credit
options.

View Final Prototype →

Context

Morses Club PLC was a UK consumer finance company that offered a variety of loan
products including home collected credit and online lending. The company entered
administration on November 17, 2023, and is no longer offering new loans.

At the time of this project, Morses were making a push to move the majority of their
services to digital and improve the usability of their existing digital lending services.

Details
Scope Full time work, improvements on existing product

Role Concept, Research, UX/UI Design

Tools Figma, Figjam, Hotjar

Problem

https://www.figma.com/proto/9BpfEDVuj9KOsCtXJpJDUv/?scaling=scale-down&show-proto-sidebar=1


Having no existing customer data to rely on meant that the initial design for the digital
customer journey had a degree of freedom and exploration in its design. However, it also
meant that the initial Income and Expenditure page design was primarily driven by
business interests and compliance guidelines, rather than being more tailored to fit
Morses’ actual user base.

The Income and Expenditure section of our online form faced poor customer reception.
Customers could not figure out the purpose of the disposable income calculation, or why
certain inputs were required from them. This was not aided by the length of the page,
which was much longer than other pages in the form.

Key Question

How can we reduce form-fatigue while still essentially keeping the same number of
questions that we had before?

Proposed Solution

Rather than sticking with a single page, we opted to take the I&E inputs and spread them
across our existing form pages. Relevant I&E questions would be grouped with other
existing questions in a similar vein. For example: mortgage and rent payment questions
would be placed next to address and household questions.



Research

To gain a clearer understanding of where we stood among our competitors in terms of I&E
questions, other online lenders were examined. The majority of them had significantly
shorter I&E sections, with some of the longer variants splitting the questions across the
rest of the form, and others providing a summary detailing the monetary amounts entered
by the user.

HotJar analysis helped to determine which areas of the form were most likely to be filled
incorrectly. It also revealed that users failed to make use of the tooltips most of the time.
What was notable however, was that when a customer did manage to use the tooltips,
they would go on to use them for most inputs on the form.

This made two things apparent:

● Customers did not know the majority of their I&E input data off the top of their
head, and were either filling them in incorrectly, or not at all

● Customers needed to be shown more information to feel like they could
comfortably answer our questions.



Research Presentation





Ideation

Following data examination, a strategic choice was made to develop two distinct and
innovative UX solutions, each presenting a radical departure from each other.

Pure Progressive disclosure





Initially, only the employment input would be shown to the user. Additional fields remain
hidden until interaction with a checkbox or button triggers their display. This strategy
aimed to create a more concise and approachable initial page and percent aimless
scrolling through similar fields for a more focussed experience.

ViewDemo →

Interspersed

Income and expenditure inquiries would be grouped with related questions. For example:
housing benefits and rent payment questions would be situated alongside
address-related questions. This arrangement aimed to deter question skipping, and
ensure that customers were in the appropriate mindset to provide accurate responses.

https://www.figma.com/proto/9BpfEDVuj9KOsCtXJpJDUv/?node-id=11-10529&scaling=scale-down&show-proto-sidebar=1




Some relevant “Outgoings” fields alongside the address fields. Note: Address fields
disabled here for the purposes of highlighting the Outgoings.

ViewDemo →

Micro-Solutions

Before the development of the two larger solutions, we prioritised the development of
micro-solutions such as progressive disclosure and automatic tooltips. We did this to
target specific pain-points in a shorter time before overhauling the whole page.

An “I need help” button was also implemented to facilitate direct customer contact for
assistance with completing the page. This feature aimed to support users with the
existing page, and served as a driving force for future user research and iterative
improvements to enhance the pages’ usability.

Development

Opting for the “Interspersed” solution diversified the page layout, reducing the risk of
visual overload that the original Income and Expenditure (I&E) page carried. By breaking
up the page across several existing pages, we reduced the monotony that was previously
there when the user had to scroll through every I&E question at once.

Replacing manual tooltip icon buttons with an automated process that makes additional
information appear when the user clicks on the actual input reduces visual clutter. This
enabled us to ask more elaborate questions where needed.

https://www.figma.com/proto/9BpfEDVuj9KOsCtXJpJDUv/?node-id=11-34180&scaling=scale-down&show-proto-sidebar=1


Implementing progressive disclosure allowed us to conceal non-applicable or optional
questions, streamlining the user interaction for increased efficiency.

Conclusions

Embracing the Interspersed solution ensured that users had ample time to review and
consider their answers, contributing to improved accuracy. Further research and
feedback revealed the necessity for a “Summary” page, aggregating all I&E inputs from
the form, offering customers a final opportunity to rectify errors before proceeding.

Screens

Final Demowith Summary























Editable Summary





Testimonials

Dorian has a remarkable ability to capture not only what you want but what you need
through design. ... They can consistently back every design with customer data,
competitor analysis or best practice so you know that every detail has been thoughtfully
created in a way that keeps user experience at its heart.



- Sidonie Lawrie, Head of Product at Nurtur.Tech, Former Digital CX Product Lead
at Morses Club

During our time together at Morses Club, Dorian consistently demonstrated a deep
understanding of industry standards and trends in UI/UX design space. ... Dorian's talent,
professionalism, and commitment to delivering top-notch work make them a valuable
asset to any team.

- Troy M, Business Analyst at CMAC Group, Former Business Analyst at Morses
Club

Design Systems and Customer
Journeys: UI/UX Groundwork for Dot

Dot Loans

A collection of UI and UX features created for Dot Dot Loans - a company that provided
short-term, online loans.

ViewCustomer Journey
Demos →

View Repayment Plan
Tool Prototypes →

ViewMaintenance
Feature Prototypes →

https://www.figma.com/proto/l5lKpkcBl5x742ctIOWKVN/DDL-Style-_-Portal-(Editable)?node-id=1395-13989&node-type=canvas&t=Lym7iIhknFv8ycng-9&scaling=contain&content-scaling=fixed&page-id=1388%3A13948&starting-point-node-id=1395%3A13989&show-proto-sidebar=1
https://www.figma.com/proto/l5lKpkcBl5x742ctIOWKVN/DDL-Style-_-Portal-(Editable)?node-id=1395-13989&node-type=canvas&t=Lym7iIhknFv8ycng-9&scaling=contain&content-scaling=fixed&page-id=1388%3A13948&starting-point-node-id=1395%3A13989&show-proto-sidebar=1
https://www.figma.com/proto/7rMxT217dE4Nw5yz6xEupn/Repayment-Plan-Tool?node-id=74-16440&node-type=canvas&t=fDEtU8RCiE0k1SRx-9&scaling=scale-down&content-scaling=fixed&page-id=74%3A15518&starting-point-node-id=74%3A16440&show-proto-sidebar=1
https://www.figma.com/proto/7rMxT217dE4Nw5yz6xEupn/Repayment-Plan-Tool?node-id=74-16440&node-type=canvas&t=fDEtU8RCiE0k1SRx-9&scaling=scale-down&content-scaling=fixed&page-id=74%3A15518&starting-point-node-id=74%3A16440&show-proto-sidebar=1
https://www.figma.com/proto/ECGjYEjfDSab2tYyG9ZfSk/?scaling=scale-down&show-proto-sidebar=1
https://www.figma.com/proto/ECGjYEjfDSab2tYyG9ZfSk/?scaling=scale-down&show-proto-sidebar=1


Context

Dot Dot Loans were a subsidiary of Morses Club PLC a UK consumer finance company
that offered a variety of loan products including home collected credit and online lending.
Dot Dot Loans provided online loans between £100 and £1000. The company entered
administration on November 17, 2023, and is no longer offering new loans.

At the time of this project, Morses were making a push to move the majority of their
services to digital and improve the usability of their existing digital lending services. They
had a few screens already prepared on Figma representing the Dot Dot Loans brand, but
not much more.

The majority of this work comes from the beginning of my time with Morses Club.

Details
Scope Full-time work, improvement on existing product

Role Concept, Research, UX & UI design

Tools Figma, HotJar

Design System& Interactive Journey

Problem
Morses were looking to expand the Dot Dot Loans product, but had no way of quickly
prototyping out new features. At the time, they were relying on a third-party company to
build out the DDL website. This meant that testing out new features, or even just getting
an example of how they would look could sometimes take weeks. They needed a way to
test out new features more quickly and a way to provide the third-party with a clearer
reference point, so that there would be less need for revisions.

Solution

The design system was built out with the intention of enabling faster prototyping of new
features. It was created in Figma, based on assets from the existing Dot Dot Loans



website and portal. Interactive components were modelled on existing interactions on the
site.

Condensed look at the DDL design system.

The design system was then used to build out screens for the existing customer portal
and sales journeys available on Dot Dot Loans. The primary intent of this was to create a
baseline to test new customer interactions on.

The secondary intent of this was to create more up to date employee training for
customer agents, which could show them the most up to date screens that a customer
would be working with. This was done by creating interactive figma demos based on the
customer journeys.



Example of the many demos created to test new features & help with employee training.

Impact

Building out the design system helped to maintain the consistency of visual elements
across future designs. It also allowed for much faster prototyping of and iteration on new
features. This increased overall confidence in new features before they were sent to the
third-party to be implemented.

Recreating the customer journey allowed us to properly visualise and understand how
users navigate through the website, leading to more informed decisions about what
features could be added, moved, etc. Providing the third-party with clear, interactive
reference also meant that less revisions needed to be made to the final product. This
saved Morses both time and money.

The demos also served as a good visual guide to our journey for new team members, and
aided with training and onboarding. They reduced set-up time for employee training, as
new employees could be provided with a link right to the demos and a password, rather
than waiting on accounts to be set up by IT.



Screens



Small selection of the screens created.

ViewCustomer Journey Demos →

Repayment Plan Tool

Designed a “Repayment Plan Tool” that would be seamlessly integrated into our contact
form. Developed flows where user selects a query indicative of financial challenges i.e. “I
am unable to make a payment”. On selection, users are given the option to redirect to the
Repayment Plan Tool.

This tool acted as an early intervention mechanism for users facing such difficulties and
allowed them to independently access help even when a customer service agent was
unavailable.

Impact

The integration of this tool reduced the strain on DDL customer service agents, as it
allowed customers to partially progress with creating a repayment plan without having to
make any phone calls.

https://www.figma.com/proto/l5lKpkcBl5x742ctIOWKVN/DDL-Style-_-Portal-(Editable)?node-id=1395-13989&node-type=canvas&t=Lym7iIhknFv8ycng-9&scaling=contain&content-scaling=fixed&page-id=1388%3A13948&starting-point-node-id=1395%3A13989&show-proto-sidebar=1


Screens

Screens representing the form integration

View Repayment Plan Tool Prototypes →

Maintenance Enhancements

Conducted comprehensive maintenance on the DDL main website and customer portal,
prioritising user-centric design and addressing key usability concerns. Improvements
were conceptualised based on direct customer feedback, and statistics from HotJar.

Notable enhancements include:

● Implementation of collapsible sections on the Terms & Conditions page for
improved readability.

● Introduction of a dedicated “Money Worries” page and tab to assist financially
unstable customers.

https://www.figma.com/proto/7rMxT217dE4Nw5yz6xEupn/Repayment-Plan-Tool?node-id=74-16440&node-type=canvas&t=fDEtU8RCiE0k1SRx-9&scaling=scale-down&content-scaling=fixed&page-id=74%3A15518&starting-point-node-id=74%3A16440&show-proto-sidebar=1


● Addition of “Add to Homescreen” notices within the portal to encourage users to
bookmark the site on their mobile devices.

Impact

These maintenance enhancements strengthened trust in the brand by demonstrating
continuous commitment to customers wellbeing and the implementation of their
feedback.

ViewMaintenance Feature Prototypes →

Testimonials

Dorian has a remarkable ability to capture not only what you want but what you need
through design. ... They can consistently back every design with customer data,
competitor analysis or best practice so you know that every detail has been thoughtfully
created in a way that keeps user experience at its heart.

- Sidonie Lawrie, Head of Product at Nurtur.Tech, Former Digital CX Product Lead
at Morses Club

https://www.figma.com/proto/ECGjYEjfDSab2tYyG9ZfSk/?scaling=scale-down&show-proto-sidebar=1


During our time together at Morses Club, Dorian consistently demonstrated a deep
understanding of industry standards and trends in UI/UX design space. ... Dorian's talent,
professionalism, and commitment to delivering top-notch work make them a valuable
asset to any team.

- Troy M, Business Analyst at CMAC Group, Former Business Analyst at Morses
Club


